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ENGLISH VERSION

Instruction : Right side figures show marks of each questions.

Explain the importance of marketing researches and 20
the problems faced by marketing researches in India.

OR

What is marketing research ? Explain the nature (features) 20
and process of marketing research.

Explain importance and types of research design. 20
OR

What is meant by secondary data ? Discuss sources, used 20
and limitations of secondary data.

Write note on the following : 15
(1) Attitude measurement and scaling techniques
(2) Motivation research.

OR

Analysing / Processing of data means what ? Explain the 15
techniques of univariate and multivariate data analysis in brief.

Explain the major ethical issues involved in marketing 15
research.

OR
Describe the status of marketing research in India and 15

narrate the development in marketing research.
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